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Figure 17. First draft of the poster
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areas actors around the use of digital
technologies and innovations (DTI).

Duration: 4-year project (2025-2029)
with 11 partner countries

Pl oy P v § ke e
o T s b
Comtam b Fram oy - m

A fend by
UsSSET sEEae

Figure 18. First draft of the roll-up

Project funded by
Funded by o
the European Union P




-
L]

D10.1 INITIAL DEC PLAN
‘ DIGI-Rangeland 27™ MAY 2025, V3

Additionally, FEUGA has created a large banner and name tag design for its use during events
carried out within DIGI-Rangeland, already used in the KOM.
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Figure 19. DIGI-Rangeland banner
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The following table shows the Communication KPIs established on Grant Agreement, and they
will be monitored at the end of each reporting period to ensure that there are no deviations. We
will use the project review to propose mitigation actions with the feedback from project participants
to make any necessary modifications to the strategy and plan.

Table 5. Communication KPIs

Project logo,

activities, DEC
materials (D10.2)

visual . .
identity, and PrOJec:(;:ieollr\grables,
templates for ports, )
deliverables presentations; all
’ DEC materials &
reports,
. contents
presentations
(MS14)
Website:
communication Website disseminated
on project on Social Media

channels

Digital project

Website; project’s

(T10.4/11.4/12.4)

poster and Social Media Project
leaflet (T10.4) and external events
Newsletter
articles with Website; Newsletter
project sent to partners to
update/highlight publish in their
s channels

Social Media
Posts with
project updates
and highlights
(T10.4/11.4/12.4)

Project’s Social
Media, defined in the
DEC Plan

All Target
groups

Logo and visual
identity delivered

10,000 visitors
30,000 content
views

1 project poster (in
each partner
language)

1 project leaflet (in
each partner
language)

12 newsletters
1,000 subscribers

1,500 followers
200,000
impressions

24 posts/ 6 month

DIGI-Rangeland Teams Group will include an Excel document, where consortium members are
required to record and regularly update their communication activities. This approach ensures
that all information is systematically compiled and organized from the outset of the project,
streamlining the reporting process to the European Commission.

The dissemination strategy of DIGI-Rangeland is designed to ensure the effective sharing of its
innovations and results with the broader public, prioritizing the engagement of key
stakeholders, with particular attention to the scientific community.
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This section presents a unified approach for disseminating DIGI-Rangeland’s innovations and
outcomes, while also establishing a framework for monitoring and assessing these efforts
throughout the project’s duration. To boost the visibility of DIGI-Rangeland, the strategy begins
with the creation of a customized dissemination plan. This plan includes setting clear
objectives, understanding the interests of the target audience, specifying necessary
dissemination materials, and planning relevant events.

The dissemination strategy is distinct yet closely interconnected with the communication strategy.
Rather than simply complementing communication, dissemination focuses on generating and
sharing the core scientific content and knowledge produced by the project. This foundational
material is essential, as it provides the substance that communication channels use to engage
and inform broader audiences. While FEUGA leads and oversees both strategies, the successful
transfer of knowledge through dissemination relies on the active collaboration of all DIGI-
Rangeland partners, ensuring the sharing of project outcomes, findings, and impacts with the
appropriate audiences and relevant stakeholders. This will be accomplished through their
involvement in relevant events, fairs, and conferences, as well as contributing their expertise in
the development of publications and a range of dissemination materials, such as practice
abstracts, factsheets, and other educational content.

To ensure the findings of DIGI-Rangeland are relevant and accessible to a broad range of
stakeholders, the dissemination strategy will adopt an open and inclusive approach. While
specific data on factors such as ethnicity or socioeconomic background may not always be
available, the strategy will consider diversity in gender, roles, and regional contexts, by developing
messages and materials to be clear, respectful, and responsive to different audiences, fostering
innovation and support equitable participation.

The dissemination plan for DIGI-Rangeland focuses on maximizing the reach and impact of
the project, ensuring its contributions are widely recognized and adopted across various sectors.
By tailoring the dissemination approach, the project aims to achieve several key objectives. The
main ones are:

e To raise public awareness about DIGI-Rangeland: Increasing understanding of the
challenges related to rangeland management and the importance of sustainable practices for
rangeland systems among stakeholders, policymakers, and the general public.

e To promote knowledge-sharing and encourage stakeholder engagement: Disseminating
the project’s findings, tools, and methodologies to foster collaboration and learning within the
scientific community, agricultural sectors, land managers, and rural communities.

e To highlight DIGI-Rangeland’s achievements: Showcasing the milestones and results of
the project, including the development of innovative digital tools for rangeland management,
best practices for rangeland farming, and advancements in data technologies, to demonstrate
DIGI-Rangeland’s impact.

e To support policy development: Providing evidence-based recommendations and
strategies to policymakers for integrating sustainable rangeland management practices into
local, national, and EU-level agricultural and environmental policies.

e To strengthen a wide range of networks: Building connections with other EU projects,
related initiatives, and international organizations to amplify the impact and dissemination of
DIGI-Rangeland’s outcomes.

e To foster long-term impact: Ensuring the project’s legacy by making its tools, databases,
and best practices accessible and usable beyond the project’s duration, to educate a wide
range of audiences, from technical experts to the general public.
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A key component of DIGI-Rangeland’s dissemination strategy involves open access scientific
publishing to ensure that the project’s research outputs are widely accessible and contribute to
scientific advancement. Publications will be hosted on the Zenodo platform, managed by FEUGA,
and the project aims to produce at least 5 scientific communications, reaching an audience of
approximately 2,500 researchers across Europe and beyond.

In parallel, dissemination will also target specialized media (SM), which cater primarily to
advisors, land managers, and farmers, key stakeholders for the uptake of digital and sustainable
practices in rangeland management. DIGI-Rangeland aims to publish at least 50 articles in
specialized outlets, with a target audience reach of over 100,000 people.

Potential specialised media outlets relevant for DIGI-Rangeland include: Scottish Farmer,
Farmers Weekly, Press & Journal, Revue Patre, Revue La chévre, La France Agricole Réussir
Bovins Viande / Bovins lait, AGRIDEA Bulletin (for Swiss networks), AgroMedia (EU-wide
agriculture news platform), among others.

During the initial phase of the project, target groups will mainly be addressed via communication
about the project objectives and expected results, focusing later on more specific results to
disseminate.

Throughout the duration of DIGI-Rangeland, various events will be organized to disseminate
project results. Whenever possible, synergies will be sought with existing events to maximize
impact and optimize resources. The main events carried out will be the following:

Table 6. DIGI-Rangeland events

Transnational

EU trainings and
demos
(78.3/9.2)

National trainings
and demos
(78.2/9.1)

Final seminar
(T12.4)

Agricultural Fairs
external events

Advisors Farmers
AKIS actors
Land users in RA

e e Advisors Farmers
(TNWS) 8 workshops physical
. AKIS actors .
Networking, ) & online
Policy makers
knowledge . (50 attendees/w)
. Land users in RA
exchange & capacity
building
National workshops
(NWS) Website; Newsletter Advisors Farmers .
Networking, articles; project’s AKIS actors 80 worl:hops physical
. . : online
knowledge exchange Social Media; CAP Policy makers (25 attendees)
and Networks; Land users in RA
capacity building Stakeholders
channels;

10 demos and
trainings physical &
online
(50 attendees)

Advisors Farmers
AKIS actors
Land users in RA

80 demos and
trainings physical &
online
(25 attendees)

All Target Groups

1 final seminar
(150 attendees)
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A central pillar of DIGI-Rangeland’s knowledge transfer and stakeholder engagement strategy is
the organization of targeted training sessions and demonstration events at both EU and
national levels. These activities are designed to directly involve key actors such as advisors,
farmers, AKIS stakeholders, and other land users in rangeland areas, fostering hands-on learning
and practical uptake of Digital and Technological Innovations (DTI) tailored for sustainable
rangeland management.

At the EU level, DIGI-Rangeland will host 10 demonstration and training events, delivered both
physically and online, each targeting approximately 50 participants. These transnational activities
aim to facilitate cross-border knowledge exchange and showcase innovative solutions that
address common challenges faced by rangeland farmers and advisors across Europe.

Complementing this, 80 national-level trainings and demonstrations will be conducted across
the partner countries, reaching smaller, localized audiences of around 25 participants per event.
These sessions focus on context-specific applications of DTI, ensuring that solutions are adapted
and relevant to local conditions and stakeholder needs.

Together, these coordinated training and demo initiatives form a comprehensive capacity-
building framework, empowering rural actors to adopt digital innovations, improve
environmental performance, and enhance the resilience and competitiveness of rangeland
livestock farming systems.

All partners will actively participate in relevant events, fairs, and conferences to ensure
widespread dissemination of the project results. These occasions will serve as key platforms for
showcasing the project's progress and achievements through diverse formats such as
presentations, posters, and exhibition booths.

By engaging directly with stakeholders, such as industry professionals, researchers, and Agri rural
communities, and the general public, partners will foster knowledge exchange, create networking
opportunities, and maximize the project's visibility and impact in both local and international
contexts.

These are some examples of events where DIGI-Rangeland can be present: World Congress of
Rangeland Management, European Rangeland Society Congress, International Grassland
Congress, International Conference on Agroecology and Sustainable Farming Systems,
European Agricultural Research and Innovation Days, International Conference on Digital
Agriculture and Technology, European Federation of Animal Science annual meetings, among
others.

These events offer opportunities for networking, knowledge exchange, and presenting DIGI-
Rangeland’s innovations and outcomes to a wide audience of researchers, practitioners, and
policymakers.

A key component of the DIGI-Rangeland dissemination and exploitation strategy is its
engagement with policy-making audiences at both national and European levels. Ensuring
that the project’s outcomes contribute to shaping future frameworks and programs is essential for
achieving long-term impact. To this end, policy recommendations developed throughout the
project will be presented and discussed through a series of targeted actions designed to maximize
visibility and uptake among policymakers.

These actions will include both transnational and national-level workshops, strategically
organized to address topics directly aligned with the project's core focus: the research,
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implementation, and adoption of Digital and Technological Innovations (DTI) in rangeland
management. These workshops will also explore wider themes relevant to current EU and
national research agendas, fostering dialogue between researchers, practitioners, and decision-
makers.

DIGI-Rangeland will also develop a dedicated policy brief and set of project recommendations
(Deliverable D3.1), coordinated by IDELE under Work Package 3. These materials will synthesize
key project findings and insights, translating them into actionable recommendations for
policymakers. The brief is expected to reach at least 100 policy stakeholders, providing clear
guidance for fostering sustainable innovation in rural and agricultural contexts.

Finally, a high-level final seminar will serve for bringing together a diverse group of stakeholders,
including policy representatives, researchers, land managers, and civil society actors, for an open
exchange of knowledge. This seminar will provide a unique platform for discussing the policy
implications of DIGI-Rangeland’s results, reinforcing the project’s contribution to shaping future
rural and environmental policies.

As part of its comprehensive dissemination strategy, DIGI-Rangeland will develop a diverse
collection of audio-visual materials. A total of 25 short videos will be produced over the course
of the project, combining animated content, interviews with experts and stakeholders. These
videos will serve as engaging and accessible tools to raise awareness and foster understanding
among a broad audience, including advisors, farmers, land users, members of the rangeland
value chain, and CAP Network representatives. These multimedia outputs will be strategically
distributed through the project’s online platforms, social media channels, and events, ensuring
maximum visibility and reach.

In parallel, DIGI-Rangeland will generate a total of 50 Practice Abstracts, serving as concise
and practical knowledge transfer tools that summarize the project’'s technical results,
methodologies, and solutions. These will be produced in three phases throughout the project
lifecycle:

e D10.3 — Month 15: At least 15 Practice Abstracts.
e D11.2 — Month 34: At least 20 Practice Abstracts.
e D12.2 — Month 46: At least 15 Practice Abstracts.

To ensure a smooth and coordinated dissemination process within DIGI-Rangeland, a Prior
Notice System has been established as outlined in the Consortium Agreement. This requires
that any planned publication or dissemination material be submitted for approval at least 30 days
before its intended release. Once approved, the publication must be recorded in a shared Excel
tracker and FEUGA notified by email to ensure centralized monitoring and coordination of all
dissemination activities. This system ensures transparency, accountability, and effective
management of the project's communication and dissemination efforts throughout its duration.

These abstracts will be made available through the project website, newsletter channels, CAP
Network scientific channels, and other relevant channels, contributing to the uptake of sustainable
practices and the replication of successful approaches within and beyond the consortium’s
regions.

Together, these resources will play a critical role in bridging the gap between research and
practice, supporting the wider adoption of digital and technological innovations in rangeland
management and ensuring that DIGI-Rangeland’s outcomes are translated into real-world impact.
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To ensure the long-term visibility, accessibility, and impact of the DIGI-Rangeland project results,
a dedicated platform will be created under the title Knowledge Reservoir, linked to the project
website. This section will act as a centralized hub compiling different dissemination materials
developed throughout the project, including 50 DTIs and 25 videos.

These materials will be made openly accessible to a wide range of stakeholders, including
livestock farmers, advisors, AKIS actors, and land users operating in Rangeland Areas (RA).

AGRIDEA will lead the process of compiling this relevant content from key technical tasks
(Tasks 11.2 and 12.2). To ensure the sustainability of the project's outcomes beyond its official
timeline, a migration plan will be established for transferring the most relevant and validated
outputs from the DIGI-Rangeland Knowledge Reservoir to long-term EU-wide platforms such as
the EU FarmBook.

All materials will be prepared in multiple languages where necessary, and the transfer process
will be conducted in line with the requirements of the EU FarmBook, ensuring interoperability and
usability by broader European stakeholders, expecting to reach 100.000 people. Once
transferred, these resources will remain accessible to the public for at least five years after the
project’s conclusion, either through the platform or upon request.

Collaboration activities with other related projects and initiatives will play a crucial role in
promoting sustainable rangeland management practices and fostering further cooperation. These
actions are designed to ensure the continued dissemination of knowledge about rangeland
management and the widespread adoption of digital tools and innovations, ensuring that the
outcomes of the DIGI-Rangeland project extend beyond its lifetime.

In particular, DIGI-Rangeland aims to engage with relevant European Innovation Partnership
(EIP-Agri) Operational Groups, encouraging regional and national collaboration. Additionally, joint
activities will be organized with sister projects, and other Cluster 6 projects. These efforts will
contribute to solidifying the long-term impact and sustainability of the project’'s outcomes.

The following table shows the Dissemination KPIs established on Grant Agreement, and they
will be monitored at the end of each reporting period to ensure that there are no deviations. We
will use the project review to propose mitigation actions with the feedback from project participants
to make any necessary modifications to the strategy and plan.

Table 7. Dissemination KPIs

Website; Newsletter

articles; project’s AEVEEDS &
Development of cles, pr J. farmers
. Social Media; Cap . o
Practice Networks Scientific Value chain 50 PAs, splitin 3
Abstracts CAP Net batches

channels; Final
seminar; Project and
external events

(T10.3/11.3/12.3) Land users in

RA
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Videos (animated
and
interviews)
(T11.3/T12.3)

Website; Newsletter
articles; project’s
Social Media; Cap
Networks Scientific

channels; Final
seminar; Project and
external events

Advisors &
farmers
Value chain
CAP Net
Land users in
RA

25 short videos

(5,000 views)

Website; Newsletter
articles; project’s

Policy makers

1 project policy brief

e . S Medlq; C_ap CAP Net and recommendations
recommendations Networks Scientific Scientific
(T73.2/11.3/12.3) channels; Final communit (100 policy makers)
seminar; Project and y policy
external events
Website; Newsletter
articles; project’s 5 scientific papers
Scientific Social Media; Cap Scientific (Conference papers
Publications Networks Scientific communit included)
(T73.2/11.3/12.3) channels; Final y
seminar; Project and (2,500 researchers)
external events
Knowledae Advisors
reservoir%n Solution & Farmers e 50DTls
- knowledge repository AKIS actors e 25videos
the project X .
. interoperable with the CAP Net
website/FarmBook . .
EU FarmBook Land users in (10,000 views)
(T11.2/12.2) RA

DIGI-Rangeland Teams Group will include an Excel document, where consortium members are
required to record and regularly update their dissemination activities. This approach ensures that
all information is systematically compiled and organized from the outset of the project,
streamlining the reporting process to the European Commission.
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While the strategy for the IP protection of the DIGI-Rangeland results will be described in D1.3.3
Data Management and IPR Management Plan, the general strategy for the exploitation of DIGI-
Rangeland results will be outlined in this section and has been already introduced to all
consortium partners following also the consortium agreement (CA) clauses. The Exploitation
actions will be updated on a continuous basis but specifically after Consortium meetings where
the final results are presented to the partners following similar roadmap that for EC’s innovation
radar methodology (European Union. (2018)):

1. Survey-Based Key Exploitable Assets (KEAs) info Collection (Outcomes Form): Data is
collected through surveys conducted during periodic meetings of DIGI-Rangeland consortium
and also 1:1 meeting of the Exploitation manager with the DIGI-Rangeland partners.

2. Indicators: Innovation Potential Indicator: Measures the progress of innovations towards
commercialization helping to the identification and support of high-potential innovations
emerging from DIGI-Rangeland project to the market.

e Innovation Readiness: Assesses the technical maturity and development phase of
innovations.

e Innovation Management: Evaluates the project consortium's capability to bring results to
market.

e Market Potential: Analyses market conditions and potential barriers to exploitation.

The DIGI-Rangeland project GA “101183132 — “DIGI-Rangeland” HORIZON-CL6-2024-
GOVERNANCE-01" governs matters related to the ownership, agreement on the background
and the access rights to background and the rights of use, as follows:

ARTICLE 16 — INTELLECTUAL PROPERTY RIGHTS (IPR) — BACKGROUND AND
RESULTS —ACCESS RIGHTS AND RIGHTS OF USE

16.1 Background and access rights to background

The beneficiaries must give each other, and the other participants access to the background
identified as needed for implementing the action, subject to any specific rules in Annex 5.

‘Background’ means any data, know-how or information — whatever its form or nature (tangible
or intangible), including any rights such as intellectual property rights — that is:

(a) held by the beneficiaries before they acceded to the Agreement and
(b) needed to implement the action or exploit the results.

If background is subject to rights of a third party, the beneficiary concerned must ensure that it is
able to comply with its obligations under the Agreement.

16.2 Ownership of results
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The granting authority does not obtain ownership of the results produced under the action.

‘Results’ means any tangible or intangible effect of the action, such as data, know-how or
information, whatever its form or nature, whether or not it can be protected, as well as any rights
attached to it, including intellectual property rights.

16.3 Rights of use of the granting authority on materials, documents and information
received for policy, information, communication, dissemination and publicity purposes

The granting authority has the right to use non-sensitive information relating to the action and
materials and documents received from the beneficiaries (notably summaries for publication,
deliverables, as well as any other material, such as pictures or audio-visual material, in paper or
electronic form) for policy information, communication, dissemination and publicity purposes —
during the action or afterwards.

The right to use the beneficiaries’ materials, documents and information is granted in the form of
a royalty-free, non-exclusive and irrevocable licence, which includes the following rights:

(a) use for its own purposes (in particular, making them available to persons working for the
granting authority or any other EU service (including institutions, bodies, offices, agencies, etc.)
or EU Member State institution or body; copying or reproducing them in whole or in part, in
unlimited numbers; and communication through press information services)

(b) distribution to the public (in particular, publication as hard copies and in electronic or digital
format, publication on the internet, as a downloadable or non-downloadable file, broadcasting by
any channel, public display or presentation, communicating through press information services,
or inclusion in widely accessible databases or indexes)

(c) editing or redrafting (including shortening, summarising, inserting other elements (e.g. meta-
data, legends, other graphic, visual, audio or text elements), extracting parts (e.g. audio or video
files), dividing into parts, use in a compilation)

(d) translation
(e) storage in paper, electronic or other form
(f) archiving, in line with applicable document-management rules

(g) the right to authorise third parties to act on its behalf or sub-license to third parties the modes
of use set out in Points (b), (c), (d) and (f), if needed for the information, communication and
publicity activity of the granting authority and

(h) processing, analysing, aggregating the materials, documents and information received and
producing derivative works.

The rights of use are granted for the whole duration of the industrial or intellectual property rights
concerned. If materials or documents are subject to moral rights or third party rights (including
intellectual property rights or rights of natural persons on their image and voice), the beneficiaries
must ensure that they comply with their obligations under this Agreement (in particular, by
obtaining the necessary licences and authorisations from the rights holders concerned).

Where applicable, the granting authority will insert the following information:

“© — [year] — [name of the copyright owner]. All rights reserved. Licensed to the [name of granting
authority] under conditions.”

16.4 Specific rules on IPR, results and background

Specific rules regarding intellectual property rights, results and background (if any) are set out in
Annex 5.
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16.5 Consequences of non-compliance

If a beneficiary breaches any of its obligations under this Article, the grant may be reduced (see
Article 28).

Such a breach may also lead to other measures described in Chapter 5.

In accordance with the provisions of the GA, DIGI-Rangeland project CA also contains rules
governing the exploitation of results:

Section 8: Results
8.1 Ownership of Results
8.2 Joint Ownership
8.3 Transfer of Results
8.4 Dissemination
Section 9: Access Rights
9.1 Background included
9.2 General Principles
9.3 Access Rights for Implementation
9.4 Access Rights for Exploitation
9.5 Access Rights for entities under the same control
9.6 Additional Access Rights
9.7 Access Rights for Parties entering or leaving the consortium
9.8 Specific provisions for Access Rights to Software

A specific mention should be made of X sections of the CA:
section 8.2, that states that

“In case of joint ownership, each of the joint owners shall be entitled to Exploit the joint Results as
it sees fit, and to grant non-exclusive licenses, without obtaining any consent from, paying
compensation to, or otherwise accounting to any other joint owner, unless otherwise agreed
between the joint owners.

The joint owners shall agree on all protection measures and the division of related cost in advance.”

Joint ownerships will be therefore identified in the outcomes form (see sub-section 2.4.3) and any
agreement between joint owners will be revised during the curse of the project.

section 8.4.2.1 of the CA, which states that during the Project and for a period of 1 year after the
end of the Project, the dissemination of own Results by one or several Parties including but not
restricted to publications and presentations shall be governed by the procedure of Article 17.4 of
the GA and its Annex 5, Section Dissemination, subject to the following provisions:

Prior notice of any planned publication shall be given to the other Parties at least 30 calendar
days before the publication. Any objection to the planned publication shall be made in accordance
with the Grant Agreement by written notice to the coordinator and to the Party or Parties proposing
the dissemination within 20 calendar days after receipt of the notice. If no objection is made within
the time limit stated above, the publication is permitted.

To effectively frame the objectives and rationale of this project, it is essential to understand the
existing landscape of knowledge, practices, and frameworks relevant to the topic.

To ensure clarity regarding ownership rights for exploitation within the DIGI-Rangeland project, it
is essential to consider the specific rules governing the use of results during and after the project
(Figure 21).
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Pre-existing know-how of the partners,
including any data, know-how, or
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The rules on the specific restrictions
and/or conditions for the
implementation or use of the
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Any tangible or intangible output of the project
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This background is necessary for
> implementing the project action or

exploiting its results

A 4

[ FOREGROUND

J

RESULTS OUTCOMES

Effects of the project
in the medium term,
achieved through the
uptake, diffusionand
use of the results.

Achivements made
during or shortly after
the implementation of

the project.

action, such as data, knowledge, or information,

regardless on their form or nature, and whether
they are protected by IPR

Figure 21. Background and Foreground visual explanation

Accordingly, the following distinctions should be kept in mind:

IMPACTS

Effects on society,
the economy and
sciencein the long
term, enabled by the
outcomes of the
project

e Background refers to the partners’ pre-existing knowledge, including any data, know-how,
or information—whether tangible or intangible—and any associated rights such as intellectual
property rights (IPR). This Background must be necessary either for carrying out the project

activities or for exploiting its outcomes.

e Foreground encompasses all tangible and intangible results generated during the project.
These may include information, materials, and knowledge, whether or not they are eligible for
protection. Foreground covers intellectual property rights (e.g., copyrights, industrial designs,
patents, plant variety rights), other forms of protection (e.g., database rights), as well as
unprotected know-how (e.g., confidential information). Importantly, results produced
outside the scope of the project do not qualify as Foreground.

To ensure a clear understanding of the rules surrounding the dissemination of planned scientific
and non-scientific publications involving partners' intellectual property rights (IPRs), a standard
notification procedure has been established (Figure 22).

=

—_—
SENSITIVE DATA AND/OR
INFORMATION THAT
REDUCES EXPLOITATION

OPPORTUNITIES
0—*/

v

Any objection shall be
made to the Coordinator
and the Parties planning

the publication

e A

! Atleast 30 calendar days before |
the intended date of publication

" . DOCUMENT
Q SUBMISSION

Figure 22. Advance notification Procedure Flow design for dissemination activities avoiding IPRs and

exploitation interests Consortium infringement
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This process aims to prevent the release of information that may be protected or could potentially
infringe upon the rights of DIGI-Rangeland Consortium partners.

Any intention to publish results within the framework of the DIGI-Rangeland project must be
communicated to the Consortium at least 30 days prior to the intended submission date for
review disregarding the type or nature of the publication. If the proposed publication does not
disclose confidential information or compromise any partner’s interests in obtaining IPR, or
infringe on Background or ownership rights, it may proceed as planned. However, if any issues
are identified—such as the inclusion of confidential or inaccurate information—a revised version
must be submitted, incorporating the necessary modifications to align with the interests of the
DIGI-Rangeland Consortium.

This notification flow is designed to protect each partner’s intellectual property and ensure a
coordinated, mutually beneficial approach to dissemination across the Consortium.

Exploitation involves the effective use of project results to realize the expected impacts of
R&D investments. In the context of the DIGI-Rangeland project, the primary goal of exploitation
is to establish a strategy for advancing the Business Readiness Level (BRL) of the outcomes to
a higher stage.

This objective is pursued through various exploitation pathways -scientific, economic, political,
and societal- with the aim of transforming innovative developments into tangible value and
broader societal impact. Importantly, the exploitation of these results is not limited to
commercial applications. The intended audience includes not only project partners but also
individuals, organizations, and user groups outside the Consortium who can benefit from or build
upon the project's outcomes.

Different forms of exploitation (Figure 23) may be adopted depending on the nature of the results
and the specific needs of the target beneficiaries.

CLUSTERS / POLICY CIVIL
INDUSTRY ACADEMIA MAKERS SOCIETY

SPECIFIC EVIDENCE-BASED

SOCIAL INNOVATION
LICENSING S e CAPACITY BUILDING SoLCY
FURTHER SERVICE PUBLIC SERVICES COMMUNITY
I AENTUIRES RESEARCH PROVISION IMPROVEMENT ENGAGEMENT
TECHNOLOGY TEACHING AWARENESS REGULATORY CAPACITY BUILDING
ADOPTION MATERIAL RAISING FRAMEWORKS
PRODUCT CURRICULUM ECOSYSTEM TAILOR-MADE AWARENESS
DEVELOPMENT DEVELOPMENT REINFORCEMENT SUPPORT RAISING
SERVICE RESEARCH CONTRACT
PROVISION COLLABORATION RESEARCH
CONTRACT
RESEARCH

Figure 23. Potential exploitation means per type of beneficiary

The knowledge projection process will be detailed in the Exploitation Plan, which will define the
rights of each partner concerning the results developed throughout the project.

The final version of the Exploitation Plan will outline the pathways for exploiting project outcomes,
including joint exploitation objectives, individual partner exploitation strategies for each key result,
actions to support exploitation, and tailored models and approaches for each exploitable result.

To ensure the highest possible impact, active participation from all partners in the exploitation
activities and in reaching the defined objectives is essential. This process will be overseen by the
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IP and Exploitation Manager, who will be responsible for maximizing the innovation potential of
the project and ensuring all partners are engaged in both individual and collective exploitation
efforts. Furthermore, the manager will ensure that the IPR strategy is fully aligned with the
project's overall communication and dissemination strategy.

Since the Key Exploitable Assets in this project developed within the framework of the project
mainly consist of methodologies, reports and a repository with the collection of DTls, the use of
Creative Commons licenses has been chosen to facilitate their dissemination, reuse, and
adaptation in various academic and professional contexts, promoting long-term impact and the
sustainability of the knowledge generated.

Creative Commons (CC) licenses are a set of free, standardized licenses that creators can use
to give others permission to use their work under certain conditions. They offer a flexible range of
protections and freedoms for authors, artists, educators, and other creators while encourages
reuse, remixing and collaboration. Instead of the default “all rights reserved” under traditional
copyright, Creative Commons allows "some rights reserved” or even "no rights reserved”
depending on the type of license selected. The different types of licenses and granted rights are
shown in Figure 24:
Enables reusers to distribute, remix, adapt, and build upon the

material in any medium or format, so long as attribution is given
to the creator. The license allows for commercial use.

BY

®

HON COMMERCIAL (E¥-NC) B » NG BY'ND | i
H i I [
Enables reusers to distribute, remix, (@ dﬁNE Cﬂ.ﬂ.f_i’o Enables reusers to copy and distribute the material
adapt, and build upon the material in any . T . in any medium or format in unadapted form only,
medium or format for noncommercial and only so long as attribution is given to the
purposes only, and only so long as creator. The license allows for commercial use.
attribution is given to the creator.
. .
{ - NON COMMERCIA = E N
HARE ALIKE {EY¥-NG-54 [ BY+SA  SHARE ALIKE (BY
Enables reusers to distribute, remix, adapt, and 000 Enables reusers to distribute, remix, adapt, and build
build upon the matarial in an5; medium or upon the material in any medium or farmat, so long
format for noncammercial purposes only, and m as attribution is given to the creator. The license
. BY+MCHND allows for commercial use. If you remix, adapt, or

anly so leng as attribution is given to the
creator. If you remix, adapt, or build upon the
material, you must license the modified
material under identical terms.

build upan the material, you must license the
madified material under identical terms.

Enables reusers to copy and distribute the
material in any medium or format in unadapted
farm only, for noncommercial purposes only, and
only so long as attribution is given to the creator.

Figure 24. Types of Creative Commons Licenses

A preliminary analysis of the preferred type of CC licenses per KEA is included in this document
(2.5.3), although it will be refined once the final KEAs are released prior their publication.

The exploitation methodology adopted in DIGI-Rangeland follows a structured, multi-module
approach designed to maximize impact, facilitate knowledge transfer, and emphasize the
importance of both commercial and non-commercial exploitation of project outcomes.
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The initial phase includes the establishment of an Exploitation Board (Table 8), comprising the
Project Coordinator, the Exploitation Manager, and representatives from partners who
have declared ownership of project results. This board will act as a dedicated body tasked
with overseeing the consortium’s exploitation strategies.

Its primary role is to ensure that all exploitation activities are in line with the consortium's
objectives, safeguard the interests of all involved partners, and foster future collaboration for
continued exploitation of results. Additionally, the board will offer strategic guidance and expert
input to support and enhance the consortium’s exploitation efforts.

Table 8. DIGI-Rangeland Exploitation Board (EB) representatives’ designation.

IDELE Dr. Germain Tesniere (Coordinator)
ADEPT Laura Chirila-Pasca

DUTH Dr. Maria Michalopoulou

FEUGA Noelia Vilar (Exploitation Manager)
SEASN Domagoj Gorup

LBHI Dr. J6hannes Sveinbjornsson
NIBIO Dr Lise Grgva

SRUC Dr Claire Morgan-Davies

A clear information flow process was established (Figure 25) to support partners in managing the
publication process while preventing the unintentional disclosure of potentially confidential
information relevant to future IPR applications. This process includes identifying the types of
information intended for dissemination, assessing their confidentiality, and implementing suitable
measures to safeguard sensitive data.
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KEY EXPLOITABLE ASSET
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Figure 25. Key Exploitable Assets' information management strategy flowchart

All documents (deliverables, papers, etc.) will be published under Creative Commons licenses
and must be used in accordance with the terms established by those licenses. Any reuse must
include proper attribution to the project consortium and comply with the specified restrictions (e.g.,
non-commercial use or sharing under the same license, as applicable).

The third phase will be centered on the development and management of outcomes forms
and corresponding completion guidelines (Table 9), designed to efficiently gather partner
feedback and evaluate the maturity, potential impact, and applicability of technologies, as well as
the readiness level of Key Exploitable Assets (KEAs). These forms are vital tools for collecting
insights and monitoring progress.

The Outcomes Form is structured to engage partners directly, allowing them to independently
provide detailed information on each KEA, including technical descriptions, applications, value
propositions, and the roles of involved partners. This approach promotes effective bilateral
communication between the partners and the Exploitation Manager. To support this process,
clear definitions and user-friendly guidelines are included to ensure a smooth and consistent
result collection procedure.

Table 9. DIGI-Rangeland Outcome form and explanation on how to fill it in

PARTNER 1 ‘ PARTNER 2 PARNTER 3 ...

RESULT NAME Name or title of the identified result/technology

Short description of what is the result about, include features
TECHNICAL DESCRIPTION that make the result/technology different from what is available
already (i.e., faster, cost-effective, easer, etc.)

APPLICABILITY In which fields can be applied this result/technology
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PARTNER 1 | PARTNER 2 PARNTER 3 ...
PROBLEM SOLVED/VALUE Which is the advantage of applying this result/technology and
PREPOSITION why it should be used

"What is the appropriate route to follow in order to implement
this result/technology?

The main routes can be classified as:

POTENTIAL EXPLOITATION -commercial (i.e., new products, process and services),
ROUTE -political (i.e. policy makers),

-knowledge based (i.e., new research, standard setting,
internal adoption),

-societal (i.e., best practice for target users)

START: RELATED "Does this innovative result come from research that starts
BACKGROUND/PREVIOUS from the beg|n_n|ng W|th|n this _prqect, or has it already been
RESEARCH explored previously (in previous projects or other R&D
activities)?

"Where do you think you will get to at the end of the project?
Do you think it is possible to reach the result/technology? You
TRL (EXPECTED MATURITY AT can identify the exlpected maturity of the result using the TRL
THE END OF THE PROJECT) (Technology Readiness Leyel) scalg.

Please, be aware that this scale is only a model to share
information on maturity and should not be taken as a target to
reach the highest TRL.

Indicate in which TASK(S) of the project will be involved to
develop this result/technology

Indicate in which CONSORTIUM PARTNERS will be involved
to develop this result/technology

Indicate who will be THE MAIN CONTACT PERSON for the
expected outcome/result/technology to be developed

PROJECT TASK (S)

INVOLVED PARTNERS

MAIN CONTACT

Add any comment or additional information that you consider

ANY COMMENT relevant to the monitoring of the results

The exploitation strategy of DIGI-Rangeland serves as a crucial framework to ensure the effective
utilization of project results, transforming them into tangible value and societal impact.

This phase primarily aims to translate Key Exploitable Assets (KEAs) into market-ready products
or services. To support this, partners will be asked to provide input on their expected contributions
to each KEA, which will be used to develop a contributions and benefits matrix, forming the basis
for the Rights of Licensing (ROL). Throughout the project, new collaborations with industry and
other relevant stakeholders will be established to negotiate agreements and broaden the partners’
networks.
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To systematically collect project results, a dedicated exploitation framework is being implemented.
DIGI-Rangeland partners have been asked to validate the Key Exploitable Assets (KEAS)
identified in the Grant Agreement, as well as to propose any new potential KEAs. A dedicated
space within the DIGI-Rangeland Teams group has been created to support this task, enabling
efficient collection, tracking, and monitoring of results throughout the project. This setup
streamlines communication between partners and the Exploitation Manager.

To support data gathering, a specialized “Outcomes Form” has been developed and made
available on the DIGI-Rangeland collaborative platform. This form is accompanied by clear
definitions and user guidelines to assist partners in accurately completing the result submission
process.

The collected data will provide valuable insights into key areas such as potential competitors,
existing solutions on the market, and other institutions—academic or industrial—working in similar
domains.

Ongoing monitoring and refinement will be conducted throughout the duration of the DIGI-
Rangeland project, focusing on:

¢ Revision of Key Exploitable Assets (KEAs): Regular updates and validation of KEA
definitions based on project deliverables and experimental progress.

e Market Overviews: Preliminary market assessments to identify commercialization
opportunities for each KEA, informed by trends in the intellectual property landscape.

This continuous flow of information from partners, combined with market trend analysis, will
support the definition of a clear value proposition for each result, ultimately strengthening the
overall exploitation strategy.

To clarify the objectives and purposes of the various Key Exploitable Assets (KEAs) outlined in
the Grant Agreement, DIGI-Rangeland partners have refined the descriptions of each asset in the
outcomes form (Table 10). These forms will be used to further define the value proposition,
potential exploitation pathways, and applicability of each KEA. The outcomes forms will be
updated regularly to ensure that the KEAs remain relevant, accurate, and aligned with the
changing needs and insights of farmers, land users, advisors, and other key stakeholders involved
in the project.

Table 10. Updated information from partners related to DIGI-Rangeland KEASs:

The "Network structure and governance" presents in an organized and illustrated
style the action plan that was created, encompassing network structure,
governance and functioning of the DIGI-Rangeland project network. It outlines a
strategic framework to support the development and coordination of a network of
IDELE facilitators dedicated to enhancing collaboration among rangeland stakeholders
(mainly farmers and land users). This plan defines the roles, responsibilities, and
operational mechanisms of NFs, focusing on fostering cross-institutional
cooperation, sharing best practices, and promoting innovation ecosystems. It
serves as a practical guide to ensure effective engagement, communication, and
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alignment of efforts across participating institutions, thereby strengthening the
impact of project’ actions.

The "Innovation and Demonstration HUB (ID-HUB) Operational Methodology"
presents a comprehensive framework for establishing and managing an ID-HUB
aimed at accelerating innovation and facilitating the demonstration of DTI solutions.
This methodology defines the structure, functions, and processes required to
operate the HUB effectively, including stakeholder engagement, technologies and
IT solutions selection and support, demonstration activities, and knowledge
dissemination. It provides practical guidelines for fostering collaboration between
academia, industry, and other innovation actors, ensuring the HUB serves as a
dynamic environment for showcasing technologies, validating solutions, and
promoting market uptake.

IDELE

This result captures insights into how farmers and other land users perceive and
engage with Digital Technologies and Innovative (DTI) solutions in their daily
practices. It explores their expectations, concerns, perceived benefits, and potential
barriers to adoption, based on qualitative and quantitative data gathered through
surveys, interviews, and focus groups. The findings help to identify user needs,
inform the development of user-friendly and impactful DTI tools, and guide policy
and support measures to enhance technology uptake. By understanding the
perspectives of end-users, this result contributes to shaping more effective,
inclusive, and sustainable innovation strategies in agriculture and land
management.

LBHI

This result provides a structured analysis and ranking of the most pressing needs
within extensive farming systems, based on stakeholder input and regional context.
Through participatory approaches such as workshops, interviews, and surveys with
farmers, advisors, and other key actors, the study identifies critical challenges
LBHI related to productivity, sustainability, resource management, and technology
adoption. The outcome offers a clear set of prioritized needs that serve as a
foundation for targeted interventions, research agendas, and policy development
aimed at improving the resilience and efficiency of extensive farming systems
across diverse landscapes.

This result presents a comprehensive inventory of existing Digital Technologies and
Innovative (DTI) solutions with the potential to drive digital transformation in the
rangeland sector. The inventory includes 50 tools and applications related to remote
sensing, precision livestock management, data analytics, decision support systems,
LBHI and monitoring platforms tailored to the specific needs of rangeland environments.
Each solution is characterized by its functionality, applicability, maturity level, and
potential impact. This resource serves as a reference for stakeholders—including
farmers, researchers, and policymakers—to identify suitable technologies, support
informed decision-making, and foster the adoption of innovations that promote
sustainability, efficiency, and resilience in rangeland management.
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This result introduces a robust evaluation framework designed to assess the factors
influencing the acceptance and adoption of Digital Technologies and Innovative
(DTI) solutions. The framework will be developed using existing literature and
information from previous projects. For the evaluation part, the framework will be
based on existing evaluation models, such as questionnaires for end-users and
video testimonies templates. The framework includes a set of qualitative and
quantitative tools that enable stakeholders to evaluate key aspects such as user
readiness, perceived benefits, technological compatibility, labour needs, and
SRUC barriers to adoption. Video testimonies may cover farmers' (or other users) opinion
of the solution, why they bought it, do they like it, what would they change, ease of
use, etc. Existing adoption software (e.g. ADOPT - Adoption Diffusion Outcome
Prediction Tool) and participatory techniques have been proposed for this
framework. By providing a systematic approach to assess these factors, the
framework helps identify the critical drivers and obstacles for adoption, ensuring
that DTI solutions are effectively tailored to meet the needs and expectations of
end-users, ultimately facilitating successful implementation and long-term
sustainability.

This result presents the comprehensive final evaluation of the DTI solutions
identified and selected for adoption by farmers and land users. The evaluation
assesses the effectiveness, impact, and overall acceptance of these solutions,
focusing on how well they meet the needs and expectations of the target users. It
includes an analysis of the adoption process and timing, user feedback, challenges
SRUC encountered, and the socio-economic benefits derived from these technologies. By
integrating data from surveys, testimonies, cost-benefit analysis, and on-the-ground
assessments, this result provides valuable insights into the factors driving or
hindering the adoption of innovative solutions, offering recommendations for
improving user engagement and ensuring the long-term sustainability of these
technologies in agricultural and land management practices.

The Scaling Up Synthesis consolidates lessons learned, best practices, and
strategic recommendations for expanding and replicating successful digital
NIBIO transformation initiatives in extensive farming and rangeland sectors. It provides
actionable guidance for scaling up innovations at regional, national, and European
levels.

As part of the project’s strategy to ensure wide accessibility, transparency, and long-term impact
of its results, a preliminary analysis has been conducted to determine the most appropriate
Creative Commons (CC) licenses for the publication and dissemination of the project’'s key
exploitable outputs, particularly those of a methodological nature.

The use of CC licenses aligns with the principles of open science and responsible research and
innovation, as promoted by the European Commission. These licenses facilitate the reuse,
adaptation, and broader uptake of the project's outputs by researchers, practitioners, policy-
makers, and other stakeholders, while also safeguarding the consortium’s rights and interests
through appropriate licensing conditions.
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This section outlines the proposed CC licenses for each methodological document or result to be
made public, based on the following key considerations:

e The nature and intended use of each asset (e.g., research, policy support, capacity-
building).

e The desired level of openness and reuse (e.g., non-commercial vs. commercial use).
e The need to preserve attribution and share-alike conditions where relevant.

The selected licenses will be reviewed and confirmed during the final stages of the project in
coordination with all consortium partners, taking into account any additional legal, ethical, or
exploitation-related considerations.
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To enable reuse while protecting the non-commercial nature of the content,
the Action Plan will be published under a Creative Commons Attribution-

systems

commercial 4.0
International (CC
BY-NC 4.0)

researchers, and
practitioner networks

Creative . NonCommercial-ShareAlike 4.0 International (CC BY-NC-SA 4.0)
) Commons Public document A . L
Operational Attribution- targeting regional license. Users may share and adapt the plan, provided it is not for
Network structure and Stra_te_gy/ PDF NonCommercial- | innovation actors and qommermal purposes, and that derivative works are shared under the same
governance Training ; . ) license.
ShareAlike 4.0 intermediary . . L )
Resource . P The action plan includes communication templates, stakeholder mapping
International (CC organizations et hedule of activiti . licable i
BY-NC-SA 4.0) tgc niques, _and a sc_edu e o _actlvm_es de_3|gned to be rep |c_ab ein
’ different regional settings. It will be disseminated through online toolkits,
training sessions, and thematic working groups.
To promote replication and encourage cross-border uptake, this asset will
be made publicly available under a Creative Commons Attribution 4.0
Creative International (CC BY 4.0) license. This license allows users to copy,
Innovation and Commons Open access via the | distribute, modify, and build upon the material for any purpose, including
Demonstration HUB (ID- Methodolo PDF Attribution 4.0 project platform and | commercial uses, provided that appropriate credit is given to the original
HUB) operational ay International (CC innovation ecosystem | authors.
methodology BY 4.0) portals. The methodology document will include a detailed step-by-step guide for
' HUB operation, stakeholder engagement models, and governance
mechanisms. It will be published on the project’s website and relevant EU
knowledge sharing platforms to ensure visibility and long-term accessibility.
This report will be made available under a Creative Commons Attribution-
q q . NonCommercial 4.0 International (CC BY-NC 4.0) license. It allows for
Perceptions/expectations Creative . . sharing and reuse for non-commercial purposes, provided proper attribution
of farmers and other land Commons Public, targeting is maintained
l;?%isg:fa%a;ﬂgéa%:‘:glij:: Report PDF ﬁg;%g?g;l\lgrg rezggiﬁ?:rzer:ﬁ d This document is intended to inform the design of user-centric DTI
and Innovative (DTI) International (CC | practitioner networks sl oz, '”f'“e“."?. policy f_rameworks, an_d Siglpion stake_holder )
A engagement activities. It will be shared with relevant advisory groups, public
solutions BY-NC 4.0) o ; ;
authorities, and innovation networks through targeted outreach and
publication channels.
This document will be released under a Creative Commons Attribution-
Creati NonCommercial 4.0 International (CC BY-NC 4.0) license. This allows
reative ;
. . users to share and adapt the content for non-commercial purposes, as long
PR . Commons Public, targeting . . . P ) -
Prioritization of needs in S ) as they credit the project. Commercial exploitation is not permitted without
. R Attribution-Non- policymakers, " .
extensive farming Report PDF additional authorization.

The goal is to maximize the strategic uptake of this analysis by institutions
and networks working in rural development, agricultural innovation, and
sustainability planning. The report will be disseminated through policy
briefs, stakeholder platforms, and thematic events supported by the project.
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The inventory serves as a methodological tool that categorizes and
evaluates existing and emerging digital technologies applicable to the

Recommendation
Report

International (CC
BY 4.0)

platforms, and
strategic networks.

Inventory of Digital Ccc:>rr$1&r‘rt1lc\>/r?s Rangeland sector. By applying a Creative Commons license, the
Technologies and PDF and Attribution-Non- Publicly accessible | consortium aims to ensure wide dissemination and encourage adoption of
Innovative (DTI) Report Web-based ——— - via the project the methodology by other research institutions, policy makers, and
solutions to enhance ito ShareAlike 4.0 website and relevant | practitioners, while preserving attribution and non-commercial integrity.
digital transformation in repostiory International (CC knowledge platforms. | The inventory will be made available both as a downloadable PDF and as a
Rangeland sector BY-NC-SA 4.0) searchable online repository, hosted on the project website. A DOI and full
’ citation information will be provided to facilitate proper referencing and
reuse.
This document will be released under a Creative Commons Attribution-
Creative Non-commercial Share Alike 4.0 International (CC BY-NC - SA 4.0)
Commons license. This allows users to share and adapt the content for non-
Evaluation framework to Attribution-Non- Open access via the | commercial purposes, as long as they credit the project. Commercial
assess the potential Methodology Report / commercial- project website and | exploitation is not permitted without additional authorization.
acceptance and adoption Toolkit Share Alike 4.0 DTI stakeholder The framework is tailored for use by researchers, extension services,
of DTI solutions International (CC networks. technology providers, and policy actors seeking to assess readiness and
BY-NC-SA 4.0) improve engagement with digital innovation. It will be made publicly
’ available via the project website and knowledge-sharing platforms targeting
EU digital and rural development communities.
To promote knowledge sharing while protecting the non-commercial
Creative integrity of the evaluation, this asset will be published under a Creative
el EE R T Open access to Commons Attributio_n-Non-commerciaI-Sh_are Alike 4.0 International
solutions identified and Evaluation Attribution-Non- researchers, (CC BY-NC-SA 4.0) license. Users are permitted to share and adapt the
selected. and on their Report / Impact PDF commercial- practitioners, and content for non-commercial purposes, provided they credit the original
adoption al,nd acceptance et Share Alike 4.0 policymakers via the | creators and distribute any derivative works under the same license terms.
for farmers & land users International (éC project dissemination | The evaluation report will serve as a valuable resource for future research,
BY-NC-SA 4.0) channels. innovation initiatives, and policymaking related to digital transformation in
’ rural and agricultural contexts. It will be widely disseminated through project
platforms, policy forums, and open-access repositories.
To ensure maximum reach and encourage replication of the project’s
findings and approaches, the synthesis will be published under a Creative
Commons Attribution 4.0 International (CC BY 4.0) license. This allows
Strategic Creative Public release unrestricted use, sharing, and adaptation of the material, including for
Roadmap / Policy Commons targeting policy- commercial purposes, as long as proper credit is attributed to the project
Scaling up synthesis PDF Attribution 4.0 makers, innovation | consortium.

The Scaling Up Synthesis is intended as a key reference document for
public authorities, funding agencies, innovation hubs, and international
development organizations. It will be distributed through high-visibility
channels including policy roundtables, digital libraries, and strategic
partnerships.
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This section focuses on three key markets selected for their potential impact and relevance to the
objectives and solutions of our project: Digital Farming, Farm Management Software, and, in
a more generic approach Wildlife Tourism Market. By monitoring these markets, we can identify
emerging trends and opportunities to maximize the impact and reach of DIGI-Rangeland’s
solutions, staying ahead of competitors and adapting to evolving market dynamics. Additionally,
understanding these markets will enable more effective engagement with stakeholders, including
policymakers, investors, and end-users, which is essential for the successful implementation and
scaling of our project solutions.

Digital Farming can be defined as that transformational piece of the entire agricultural industry by
focusing on infusing advanced technological elements to drive productivity, improve the efficiency
of such farming operations with sustainability. Generally, it comes under the employment of digital
components like precision agriculture, artificial intelligence, machine learning, Internet of Things
(IoT), or cloud computing while working together at optimizing farm operations to enable them to
make any data-driven farm decisions that involve improving crop vyields, resource productivity,
and a general efficiency factor in operations.

The global digital farming market was valued at 21.4 billion € in 2023 and is projected to grow to
63.96 billion € by 2032, with a Compound Annual Growth Rate (CAGR) of 13.2%. North America
leads this growth, driven by strong technological infrastructure and supportive policies.

The digital farming market encompasses a wide range of innovations, including crop health
monitoring, automated irrigation systems, soil quality analysis, and livestock management. These
technologies enable real-time data collection and analytics, playing a crucial role in transforming
conventional farming methods. As this sector evolves, we can expect the development of
interconnected digital ecosystems aimed at optimizing the agricultural supply chain, enhancing
food security, and minimizing waste. The ongoing technological progress is ushering in a new era
of smart farming, offering promising solutions in a rapidly changing agricultural landscape.

Cognitive computing is becoming increasingly influential, as it enables systems to learn from data,
adapt to various situations, and enhance operational efficiency. Additionally, Software as a
Service (SaaS) tools, including chatbots and other conversational platforms, are helping farmers
stay up to date with emerging technologies.

Europe, while a mature market, continues to expand its digital agriculture footprint. Countries like
Germany, France, ltaly, and the UK are integrating satellite imaging and IoT technologies to
improve sustainability and reduce waste. EU policies that support ecological and smart farming
are accelerating adoption across both established and emerging markets. This regional focus on
sustainability ensures that digital solutions are tailored to diverse agricultural systems and
environmental goals.

Farm management software (FMS) is revolutionizing agriculture by streamlining operations,
automating data collection, and enhancing decision-making through tools for planning, budgeting,
procurement, and marketing. The global FMS market is projected to grow from 2.72 billion € in
2025 to 4.62 billion € by 2030, with a CAGR of 11.2%. This growth is driven by the increasing
need for real-time data, precision farming, and Al/ML integration, which enable smarter, more
efficient farm operations. Cloud-based solutions are leading the market due to their scalability,
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cost-effectiveness, and accessibility, further supported by government incentives and the push
for digital transformation in agriculture.

As agriculture faces mounting pressure to address climate change and resource depletion,
sustainability has become a central focus. Farm management software supports eco-friendly
practices such as regenerative agriculture, carbon capture, and soil health monitoring. These
tools help farmers reduce environmental impact while improving productivity and profitability. The
demand for software that enables sustainable farming is expected to rise, especially as global
food production must increase without expanding environmental footprints. Al and loT
technologies are key enablers, offering insights into resource use and helping optimize inputs like
water, fertilizers, and pesticides.

The global wildlife tourism market! is projected to reach 218.05 billion € by 2034, growing at a
CAGR of 5.2% from its 2024 valuation of 131.38 billion €. This growth is driven by rising interest
in immersive, nature-based experiences, including underwater wildlife exploration and forest-
based tourism. Technological innovations such as submarines, underwater observatories, and Al-
enhanced tours are enhancing visitor engagement. Forest tourism, which is expected to hold over
59% of the market by 2034, remains dominant due to its biodiversity, conservation value, and
appeal to photographers and birdwatchers.

Sustainable and community-based tourism is gaining momentum as travellers seek ethical and
responsible experiences. Initiatives that involve local communities not only support conservation
but also promote socio-economic development. Social media and visual storytelling play a pivotal
role in market growth, with photography tours and influencer marketing enhancing brand visibility
and consumer engagement. Tourists increasingly value educational and conservation-focused
experiences, while digital platforms simplify trip planning and booking.

To draft a potential preliminary business Plan for the results obtained within the DIGI-Rangeland
project a Business Model Canvas framework was developed and detailed on Table 12 among
the Exploitation manager and the feedback obtained from the Consortium partners. The Business
Model Canvas will be refined, completed, and shared with the DIGI-Rangeland partners along the
project duration to better focus the needs on the joint exploitation as well as the individual interests
of DIGI-Rangeland results.
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DIGI-Rangeland
partners
Scientific
Community
Intermediate
stakeholders
(DIH, Clusters,
Associations,
etc) operating in
Rangeland
sector

EU Policy
responsible (EU
Green Deal,
Farm-to-Fork
strategy, and
the Biodiversity
Strategy, other)
Other related
EC-projects and
stakeholders
interested in
DIGI-Rangeland
results

DTI Solutions
providers and
implementers
Local/regional
Authorities

Market research
and user’s needs
analysis
Training
Demonstration
Activities
Targeted
dissemination
and networking
actions

IP & Data
management
Policy Support
and Regional
Innovation
Planning

Internal Know-
how and
resources of
DIGI-Rangeland
partners
Methodologies
and expertise
National CAP
Strategic Plans
2023-2027 and
European and
national funding
sources.

Improve productivity
and maximizing return
on investments by
using digital
technologies that are
practical, relevant, or
usable for end users.

Improve end-users
knowledge on
technologies that can
be applied to farm
management.

DTI
commercialization
channels
Establishment of
strong customer
relationships
Conferences and
technical fairs
assistance

DIGI-Rangeland
partners
established
channels and
network
Dissemination
and Exploitation
Activities
including events
and conferences
attendance
Synergies
development
through similar
projects
networking

Farmers, farm
advisors (farm
operational
level) and other
stakeholders
such as animal
inspectors/vets,
abattoirs, milk
processors, etc
(beyond-farm
level)
Intermediate
stakeholders
(DIH, Clusters,
Associations,
etc) operating
in Rangeland
sector
Startups,
SMEs, and
agri-tech
companies

DTI developers
Innovation
agencies,
Public
authorities and
policy-makers
What about the
other land-
users?
(tourism,
conservation,
immaterial
heritage, etc.)

Human resources

R&D and demonstration costs
Tools and sensors costs
Consultancy and IPRs costs
Marketing and sales

e Consultancy Services
e Advisory Fees
e Collaborative projects

To maximize the impact of the outcomes, FEUGA has produced a preliminary plan (Table 13) with
DIGI-Rangeland partners feedback obtained through the outcomes form. It has been formulated
to effectively exploit the research outcomes employing efforts on enhancing capacity to develop

clear exploitation goals and objectives,

identify resource

requirements of successful

implementation, improve stakeholder engagement including industry partners, policy-makers and
end users. These actions will be aligned with the Market & Stakeholder analysis where market
research to identify potential users and beneficiaries as well as competitor analysis and
benchmarking of existing solutions will complete this phase.
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Table 13. Preliminary exploitation routes for DIGI-Rangeland KEAs

The "Network structure and governance" presents in
an organized and illustrated style the action plan that a.- Training and
was created, encompassing network structure, : - o
governance and functioning of the DIGI-Rangeland Cenreelyy Eliing . .
project network. It guarantees a common general Programs a.- Facilitators of the ID-Hubs (Agriculture,
N s ) . b.- Replication in livestock, pastoralism, land use and land
etwork structure | organizational framework at the project network level IDELE other networks sharing Networki f act
. L ; . g Networking of actors)
and governance | and between the different countries and their national (countries) or b.- Facilitators of other thematic or geographic
networks. This makes it possible to seek to mobilize sectors ' networks
the same target stakeholders, while leaving room c.- Collaborative
and flexibility to adapt to the local context and the ’ .
organizational and institutional specificities of the DB
country.
The "Innovation and Demonstration HUB (ID-HUB) a.- Training and
operational methodology" and governance .presents Cépacity Building a.- Staff of newly created ID-HUB
a Crzr:nparg&Zn::?gfaragvggggrafsatgggfe r;:t?ngnd Programs b.- Intermediate stakeholders (DIH, Clusters,
I . . . S : b.- Replication in Associations, etc) operating in Rangeland
nnovation and innovation and facilitating the demonstration of DTI other networks sector: agriculture, livestock, pastoralism, land
Demonstration solutions. The main goal is to be able to identify a (countries) or ’ use a’nd land sf,larin ’
HUB (ID-HUB) favourable framework to promote exchanges IDELE sectors c.- Universities. research cer?tres and
operational between stakeholders in the rangeland’s areas, and c.- Collaborative inndvation agenci’es as part of their internal
methodology to identify categories of stakeholders and places that ’ projects strategies to strengthen collaboration
r;ave.b.een. selectgd to be boosters and a shoquom d.- Integration into | improve stakeholder engagement, and foster
or digital innovations before transfer or adaptation, Institutional technology transfer
as well as a vehicle for knowledge transfer, Strategies )
awareness, and cross-fertilization to the Rural AKIS. 9
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Perceptions/expect
ations of farmers
and other land
users regarding the
use of Digital
Technologies and
Innovative (DTI)
solutions

The objective of this report is to identify and assess
the needs and obstacles encountered by
stakeholders, including farmers
for use of DTI in extensive livestock farming systems
/ rangeland areas. It will also include needs reported
but other land users that are applicable in other
sectors (e.g. forestry, tourism, etc) that could be
solved with DTIs opening new lines for collaboration
and/or new services/products for the targeted sectors

LBHI, ADEPT

a.- Collaborative
projects
b.- Consultancy
services on Digital
Transformation
c.- Policy Support
and Regional
Innovation
Planning

a.- DTI developers
b.- farmers, farm advisors (farm operational
level) and other stakeholders such as animal
inspectors/vets, abattoirs, milk processors, etc
(beyond-farm level)
c.- Other land users from related sectors (e.g.
forestry, tourism)
d.- Universities, research centres to define
new research lines
e.- Public authorities and policy-makers

Prioritization of
needs in extensive
farming systems

The objective of this report is to prioritize the needs
in extensive farming systems based on the existing
DTI solutions in the market and identify uncovered
areas of product/service development to foster Digital
Transformation in extensive livestock farming
systems / rangeland areas.

LBHI

a.- Collaborative
projects
b.- Consultancy
services on Digital
Transformation
c.- Policy Support
and Regional
Innovation
Planning

a.- DTI developers
b.- farmers, farm advisors (farm operational
level) and other stakeholders such as animal
inspectors/vets, abattoirs, milk processors, etc
(beyond-farm level)
c.- Universities, research centres to define
new research lines
d.- Public authorities and policy-makers

Inventory of Digital
Technologies and
Innovative (DTI)
solutions to
enhance digital
transformation in

The main objective of this result is to compile a
curated inventory of 50 digital and innovative
solutions tailored to the rangeland sector, aiming to
support sustainable land management, improve
productivity, and foster the adoption of technology-

LBHI

a.- Consultancy
Services (Digital
transformation -
target a-,
Innovation
Acceleration and
Business Support -

a.- farmers, farm advisors (farm operational
level) and other stakeholders such as animal
inspectors/vets, abattoirs, milk processors,
etc. (beyond-farm level)

b.- Intermediate stakeholders (DIH, Clusters,
Associations, etc) operating in Rangeland
sector

driven practices among stakeholders. target b-) c.- Startups, SMEs, and agri-tech companies
Rangeland sector . . . . -
b.- Collaborative | d.- Innovation agencies, Public authorities and
Projects policy-makers
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The main objective of this result is to develop a
comprehensive evaluation framework designed to

a.- Consultancy
Services (on Digital

a.- Intermediate stakeholders (DIH, Clusters,

Evaluation assess the potential acceptance and adoption of transformation in Associations, etc) operating in Rangeland
framework to - . - .
Digital and Technological Innovation (DTI) solutions. the Rangeland sector
assess the . . . . . .
. This framework aims to provide a structured sector); b.- Universities, research centres to evaluate
potential h for understanding key factors influenci SRUC/DUTH | _ collaborative | th t f h lines prior t
acceptance and approach for understanding key factors influencing - Collaborative e acceptance of new research lines prior to
. stakeholder engagement, market readiness, and the projects development
adoption of DTI ; - - - . . . .
. successful integration of DTI solutions across c.- Training c.- Innovation agencies, Public authorities and
solutions S .
Rangeland activities and other affected sectors programs & policy-makers
(forestry, tourism). training materials
a.- farmers, farm advisors (farm operational
. . a -Consultancy level) and other stakeholders such as animal
Final evaluation of o . . .
. . . Services; inspectors/vets, abattoirs, milk processors, etc
solutions identified . I . . . .
The main objective of this result is to inform on the b - Collaborative (beyond-farm level)
and selected, and . . . ; .
. . evaluation, adaptation, and acceptance of DTI projects; b.- Intermediate stakeholders (DIH, Clusters,
on their adoption . . SRUC/DUTH - i o
solutions, for farmers and land-users in rangeland ¢ - Training Associations, etc) operating in Rangeland
and acceptance for & t
farmers & land areas, programs ¢ sector .
training materials; | c.- Startups, SMEs, and agri-tech companies
users - . . . -
d - policy support | d.- Innovation agencies, Public authorities and
policy-makers
a.- farmers, farm advisors (farm operational
level) and other stakeholders such as animal
The Scaling Up Synthesis consolidates lessons a.- Training and inspectors/vets, abattoirs, milk processors, etc
: ; (beyond-farm level)
learned, best practices, and strategic Tech Transfer .
: . C b.- Intermediate stakeholders (DIH, Clusters,
. recommendations for expanding and replicating Programs I M.
Scaling up L AT . ; Associations, etc) operating in Rangeland
- successful digital transformation initiatives in NIBIO b.- Policy Support
synthesis : . . . sector
extensive farming and rangeland sectors. It provides and Regional
h . . s ' . c.- Other land users from related sectors (e.g.
actionable guidance for scaling up innovations at Innovation .
X ) . forestry, tourism)
regional, national, and European levels. Planning . s )
d.- Universities, research centres to define
new research lines
e.- Public authorities and policy-makers
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After analysing the results and when DIGI-Rangeland project advances within the R&D actions
this section will show a detailed exploitation strategy for the selected Key Exploitable Assets
among the partners. This section will define an individual — or total- exploitation strategy route
definition considering developments and market trends, a defined and agreed Business Model
among the partners for the KEA and a clear identification on the period about the key customers
and collaborators.

This section is left empty for the present version. Exploitation pathway for result X that will be
chosen considering the analysis and data of the state of the art, market, applicability, target
customers and competitiveness, also considering partners' interests.

This section is left empty for the present version. FEUGA will help DIGI-Rangeland partners to
validate specific business models from the preliminary key exploitable results. The project aims
to develop preliminary business models (BM) for the most promising developments. Targeted
engagement with key stakeholders and potential licensees will be promoted within consortium
members, together with a dedicated stakeholder ID database will be built throughout the project’s
duration.

This section is left empty for the present version. It will be updated during the analysis of each
KEA previously selected and enhanced by the actions taken by the partners and the consortium
for the exploitation of the results that will be available at the end of the project.

The roadmap for future tasks, along with recommendations for the replication and exploitation of
DIGI-Rangeland results, will be segmented based on the exploitation strategies discussed with
consortium partners, considering their interests and the information gathered from R&D and
analysis tasks throughout the project. These strategies will focus on both non-commercial and
commercial exploitation.

For non-commercial exploitation, DIGI-Rangeland will adhere to Horizon Europe guidelines on
open access to scientific publications and research data. Partners will work to ensure the broad
dissemination of project outcomes, with preferred options including open access publishing and
self-archiving within the project or within a reasonable period after the project’s conclusion.

For commercial exploitation, specific routes will be developed to address each result individually,
taking into account partners' ownership rights and their interests in future implementation
actions.

This chapter is left empty in the current version. It will be completed during the analysis of the
results and enhanced by the actions taken by the partners individually and the consortium as a
whole.
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ANNEX 1: DIGI-Rangeland social media questionnaire

GERMAIN TESNIERE

MAGALI JOUVEN

GEORGE CATEAN

AIMILIA LEMPESI

F. JAVIER RODRIGUEZ/DIEGO
VAZQUEZ MIRAMONTES

DAMAGO)J GORUP
URBAN HROVATIC
YANKA KAZAKOVA-MATEVA
JOHANNES SVEINBJORNSSON
LISE GR@VA

CLAIRE MORGAN-DAVIS

MARKUS ROMBACH

germain.tesniere@idele.fr

magali.jouven@supagro.fr

scatean@yahoo.com

alempesi@fmenr.duth.gr

Bueiro@usc.es/diegovazquez.mirarr|

dgorupl9@gmail.com
urban.hrovatic@seasn.com.hr
yanka.kazakova@gmail.com
jois@lbhi.is

lise.grova@nibio.no

claire.morgan-davies@sruc.ac.uk

markus.rombach@agridea.ch

France

France

Romania

Greece

Spain
Croatia
Slovenia
Bulgaria
Iceland
Norway
UK

Switzerland
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Facebook

Facebook

Facebook

Facebook

Facebook

Facebook

Facebook

Facebook

Facebook

Facebook

Facebook

Facebook

Youtube

Youtube

Youtube

Youtube

Youtube

Youtube

Youtube

Youtube

Youtube

Youtube

Youtube

Youtube

LinkedIn X (Twitter)
Linkedin (J X (Twitter)
LinkedIn X (Twitter)
LinkedIn X (Twitter)
LinkedIn X (Twitter)
LinkedIn X (Twitter)
LinkedIn X (Twitter)
LinkedIn X (Twitter)
LinkedIn X (Twitter)
LinkedIn X (Twitter)

LinkedIn X (Twitter)

LinkedIn X (Twitter)

Social media platforms used ular basl

Instagram Others (Specify: TikTok)

Instagram (] Others (Specify: TikTok)

Instagram Others (Specify:..

Instagram Others (Specify:...
Instagram Others (Specify:...
Instagram Others (Specify:...
Instagram Others (Specify:...
Instagram Others (Specify:...
Instagram Others (Specify:...
Instagram Others (Specify:...
Instagram Others (Specify:...

Instagram Others (Specify:...

)

(]

TikTok

TikTok

TikTok

TikTok

TikTok

TikTok

TikTok

TikTok

TikTok

TikTok

TikTok

WhatsApp

WhatsApp

WhatsApp

WhatsApp

WhatsApp
WhatsApp
WhatsApp
WhatsApp

WhatsApp
WhatsApp
WhatsApp

WhatsApp
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What type of content t|

0 they create or share farming content themselves?

ntent trustworthy on social me

to add any comments?

:hphrase, publications with important information to k

educational, technical information : projects, events, in

Agricultural, educational, technical information

Agri-related, technolgical,...

Agri-related, policy, innovations, events

(less then 2 min), short technical materials (guidelines,|

20s, graphs and text (Videos and text should be really s

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

No

No

:in relation to their activity on their

<en to promote or educate on variou

If yes, what kind? Comment here

If yes, what kind? Comment here
If yes, what kind? Comment here
If yes, what kind? Comment here
If yes, what kind? Comment here

If yes, what kind? Comment here
If yes, what kind? Comment here
If yes, what kind? Comment here

If yes, what kind? Comment here

Scale 4. IDELE publications are recognized as reliable because they are a technical
institute conducting studies. Farmers can use them for their own benefit.

Depends on the social media, and very variable depending on who posts

Yes. In Romania farmers rely quite a lot for information and entertaiment on social
media- especially TikTok

3 - sometimes.
3, depends on the source, but they have their FB groups in which they share
information
Yes, 4.
Yes. 4.

it depends on the social media | think - X becoming quite poor. 3

Yes 3-4

Details on IDELE's Others chanel: TikTok (Idele account new and around 2000
subscribers, mainly farmers 25-45 yo) Post reaching 30,000 views (max). Linkedin: Idele
In addition to the social media mentioned in the following page, we have a Linkedin
account specific to our faculty and Fb, Linkedin and YouTube accounts for our research
WhatsApp groups are being used to inform group of farmers (stakeholders) on various
topics. LinkedIn is used to communicate to more specific audiences- other
organisations/specific audience- more to inform on progress rather than to educate

They don't prefer social media but face-to-face contact and personal engagement.
Advisors, veterinarians and academics will be the key to the project

The engagement strategy with BG farmers is still the personal contact.

NIBIO does not use X. NIBIO use FB and Linkedin, and maybe Instagram. Web page and
sharing on parter chanels is also relevant.
whatsapp is used once a farmers' group has been established - so it is still quite private.
we don't use it to 'advertise' materials blindly. Linkedin is more for stakeholders other
Whatsapp is a social media platform, which is widely used to share content by/for
farmers in Switzerland. Therefore, | added it in the table.




PARTNERS

IDELE
AGRO
ADEPT
DUTH
FEUGA
usc
SEASN
CAFS
STEP
LBHI

NIBIO

SRUC

AGRIDEA

Website of the
partner

Facebook

page @xxx

https://idele.fr https://www.faceb

Youtube
page @xxx

https://www.youtt @instit

Linkedin X (Twitter)

page @xxx page @xxx

https://www.linke( @Institut de I'Elevage (i closed account closed account

https://www.institut- Various profiles
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/sruc.ac.uk

www.sruc.ac.uk
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Instagram
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https://www.instag @institutelevage

TikTok
page @xxx
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https://www.linke( @institut-agro

https://www.linkedin.c @Fundatia ADEPT

Various profiles
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page @xxx
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https://www.youtt vania1919
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https://www.youtt resa-uni9943
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https://www.youtt
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Europe Advisory

https://x.com/FEU( @FEUGA_20

closed account closed account
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https://www.nibio.no/
https://www.facebook.com/Nibio.no
https://www.youtube.com/@Norskinstituttforbiokonomi
https://www.linkedin.com/company/nibio/
https://www.instagram.com/nibio_no
https://www.sruc.ac.uk/
https://www.facebook.com/SRUCKirkton/  and /sruc.ac.uk
https://www.facebook.com/SRUCKirkton/  and /sruc.ac.uk
https://www.facebook.com/SRUCKirkton/  and /sruc.ac.uk
https://www.facebook.com/SRUCKirkton/  and /sruc.ac.uk
https://www.agridea.ch/de/
https://www.youtube.com/channel/UC4NRdXLy5fivIGK3CdanPOA
https://www.youtube.com/channel/UC4NRdXLy5fivIGK3CdanPOA
https://ch.linkedin.com/company/agridea
https://ch.linkedin.com/company/agridea
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Welcome to the DIGI-Rangeland book of style

These guidelines will instruct you on how to
use our brand identity effectively, to make
the project communications look their best.

This document will take you through 5 sections:

logo, icon, colour, illustration, typography and
EU & SERI emblems.

Table of Contents
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This is the logo of the
DIGI-Rangeland project. It is
comprised of four main
elements: a Wi-Fi symbol,

a mountain, animals, and the
project’'s name.

The typeface used to create
the logo is Raleway.

Logo variations
The logo should be used

primarily in its colour version.

The monochrome version
should be used on corporate
colour backgrounds. For
printing systems that do not
support colour, the black
monochrome version should
be used.

(1) Main logotype. This version
of the logotype must always
appear on a white o very pale
background.

(@ White monochrome version
on a corporate dark green
background.

(3 Dark green monochrome
version on a corporate light

green background.

(4) Light green monochrome
version.

@ Black monochrome version.

@ White monochrome version.
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Secondary version

These are horizontal versions of
the logo, designed for use in
different contexts where they
best fit.

(1) Main logotype. This version
of the logotype must always
appear on a white o very pale
background.

(@ White monochrome version
on a corporate dark green
background.

(3 Dark green monochrome
version on a corporate light
green background.

(4) Light green monochrome
version.

@ Black monochrome version.

@ White monochrome version.
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Image background

You can use the colour version of
the logo on a photo background,
as long as the background
provides enought contrast for
the logo to stand out.

However, in most cases, the
white or dark green
monochrome version will be
used directly on the photograph
in the corporate green color.

Image background

The integrity of the logo should
be respected at all times, in all
places. Please do not stretch,
condense, augment or distort its
form.

/‘ \-( (@A i (N o

DIGI-Rangeland

The illustrations describe some,

but not all, of the more common

misunderstandings and @
inappropriate uses of the

logotype. Don't stroke it.

Don't make it 3D. Don't angle it.

DIGI-Rangeland

(1) Main version of the logo on

photography.

Don't add gradients. Don't narrow it down. Don't add drop shadow.

—
(® White version in a photograph. ‘c

(3 Corporate green version on
photography. e

DICI-Rangeland DIGI-Rangeland

(4) Examples of don'ts.




Safety area

It refers to the visual zone around
the logo or icon which must not
be broken by any type or graphic
element.

The “X" dimension determines
the unit of measure that ensures
the correct proportion of the
trademark.

Minimum size

For printing the minimum size is
20 mm high. For digital media the
minimum size is 90 pixels high.
Maintaining these minimum
dimensions will help ensure that
the logo remains clear and
recognizable in digital and
printed applications.

(1) Thelogo should stand out
in any design. The space
surrounding the logo should
be at least 1/2 times the height
of the “X". This also includes the
icon.

(@) Minimum digital size.

1/2 X

1/2 X

1X
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Introduction

Logo

lcon For specific situations where a
minimum size of the logo is

Colour required, it is possible to use the
mountain icon as a shorthand for

Typography the brand

EU & SERI emblems

(1) Main logotype. This version
of the logotype must always
appear on a white o very pale
background.

(@ White monochrome version
on a corporate dark green
background.

(3 Dark green monochrome
version on a corporate light
green background.

(4) Light green monochrome
version.

@ Black monochrome version.

@ White monochrome version.




. Green Blue Aqua green Dark green
These combinations of green and
blue are the core foundation of #377C46 #3E99B2 #007D78 #00544D
the DIGI-Rangeland palette. CMYK: 87/24/92/10 CMYK: 79/17/25/2 CMYK: 94/23/55/9 CMYK: 100/34/64/38

These colours are used in all RGB: 55/124/70 RGB: 62/153/178
pieces of the project’s
communication in one way or
another.

RGB: 0/125/120 RGB: 0/84/77

The values of the two main
colours are useful for;

Subtle accents to highlight
different elements.

User interface elements (such
as icons, buttons, tags,
pagination, checkboxes..).

Text colours to differentiate
sections.

‘ ‘ Aqua green should only be ‘

used for subtle accents,

To ensure good contrast pattgrns and shapes. Not as To ensure good contrast
and accessibility, use these a primary colour for text, and accessibility, use this

colours on a dark green interface elements or colour on a light green
background. backgrounds. background.
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Typography

The Raleway type family will be
used as a tool to communicate
the needs of the project
externally.

For internal documents, the type
family used will be Arial.

You can download the Ralawey
typeface by clicking on the
following link:
https.//fonts.google.com/speci
men/Raleway

AaBbCc

Raleway bold

abcdefghijklmn
oqrstuvwxyz

ABCDEFGHIJKLN
OPQRSTUVWXYZ
1234567890!@#&"

AaBbCc

Arial bold

abcdefghijklmn
oqrstuvwxyz

ABCDEFGHIJKLN
OPQRSTUVWXYZ
1234567890! @#&*

Raleway regular

abcdefghijklmn
oqrstuvwxyz

ABCDEFGHIJKLN
OPQRSTUVWXY/Z
1234567890!'@# &

Arial regular

abcdefghijklmn
oqrstuvwxyz

ABCDEFGHIJKLN
OPQRSTUVWXYZ
1234567890! @#&*




The EU and SERI emblems,

in conjunction with the funding
statement, must be prominently
featured on all communication
material, such as printed or

EU & SERI emblems digital products, websites, and ©) @
their mobile versions, intended
for the public or for participants.
The placement of the these
emblems should not give the
impression that the beneficiary or
a third party is connected in any
way to the EU institutions or SERI.
It is therefore recommended to
place them at a distance from

3

0
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DIGI-Rangeland

the third-party organisation’s =

logo. Be aware that the emblems D.G.“%. -
display does not eliminate the o

requirement of the full funding S S
statement in official publications, DIG;_;;;% Dlef;a;;%

which must include the grant

numbers within a specific
acknowledgement section. D I G I — Ra n e n 2 =
Amﬁ l-!.n!!k

DIGI-Rangeland DIGI-Rangeland
N Project funded by
** ** F u n ded by Schweizerisci he Eidgenossensc haft Federal Department of Economic Affairs,
* o . ) Contederssions Snsser Stae Secetriatfo Education
** * ** th e E u ro pea n U n I o n Confederaziun svizra Research and Innovation SERI
' Swiss Confederation

This project has received funding from the European Union’s Horizon Europe Research and Innovation programme under Grant Agreement No.
101183132 and from the Swiss State Secretariat for Education, Research and Innovation (SERI) Grant No. 24.00530. Views and opinions expressed

)

_ 1 are however those of the author(s) only and do not necessarily reflect those of the European Union or Swiss State Secretariat for Education,
@ DlGl Rangeland |OgO Wlth the Research and Innovation. Neither the European Union and Swiss State Secretariat for Education, Research and Innovation nor the granting “ E=n “ =z
full funding statement. authority can be held responsible for them. . =

(@ Location of the EU & SERI
emblems. These are examples.
The placement of the EU & SERI
emblems will depend on the
design of the publication.









